Press coverage 27t Nov — 31st Dec 2008

Press coverage generated a Advertising Equivalent Value of
£40,745 in November and £59,351 in December.

Highlights (examples enclosed)

Release on the effectiveness of the HWHL Summer campaign was picked up by Carlisle,
Newcastle and Northumberland press.

Local, regional and specialist media reported on the architect appointed for Housesteads.

Local print and broadcast media reported on HWC Locally Produced presence at Carlisle
Christmas market and on the HWC supported development of a HWC fair-trade zone.

HWHLs funding through HLF for the Volunteers Scheme was reported in local/regional
press.

Destination walking features appeared in national and regional press.

HWHL’s purchase of Camp Farm generated substantial local/regional coverage including
ITV Borders and BBC Look North TV features and a BBC Radio Cumbria feature. A
number of local publications with no connection to HWC also picked up on this story (eg
Milton Keynes, Chester and Ellesmere Port).

The Conservative Party comments on the English Heritage list of threatened monuments
was reported by the national press on Boxing Day (a quiet news day) . Hadrian’s Wall was
mentioned but with no request for input or comment from HWHL. The Carlisle News and
Star did a follow up story with comments from Nigel Mills on HWHL'’s and EH’s work in
protecting the WHS.
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Bringing history to Wall push worth £3m

life is fort's forte!

Campaign
should bring

Historic Birdoswald on Hadrian's Wall wins top heritage awar i Spending

Play the headline game on CFM every
morning. Weekdays from 6am

NEWS & STAR'S DAVID McNEiLL

v CFM'S ROBBIE DEE

BIRDOSWALD Roman
Fort has scooped a pres-
tigious award for its work
bringing history to life.

The Heritage Education
Trust says schoolchildren in
Cumbria have an “educa-
tional gem” on their
doorstep after Birdoswald
picked up a Sanford award.

The awards are recognised
as the industry's top acco-
lade for heritage education
and recognise excellence.

Hands-on historical inves-
tigation helped English Her-
itage win the award.

The judges said: “Bir-
doswald Roman Fort is ideal
for teachers who want their
pupils to focus on built
remains and develop analyt-
ical skills relating to the
unravelling of historic evi
dence.”

Tina Corri, English Her-
itage’s head of education,
said: “This award is very
well-deserved for the team at
Birdoswald, who have
worked hard to bring history
to life - particularly through
their Discovery Visits - in
the most engaging, interac-
tive ways possible.

“Adding a Discovery Visit
to an English Heritage
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school trip enhances the
overall educational value of
the experience, and makes it
extremely memorable for
both the pupils and teach-
ers.”

Discovery Visits offer
enhanced, cross-curricular
learning opportunities, with
venues brought to life in
exciting and memorable
ways.

They have been developed
by English Heritage staff
and specialist educators, and
are tied in to core subjects at
each key stage.

Workshops range from
role play with eostumed
interpreters, to artefact han-
dling - or even cracking
secret codes.

Seven English Heritage
properties were commended
by the Heritage Education
Trust including Osborne
House on the Isle of Wight
and Goodrich Castle in Here-
fordshire.

The handson, inspira-
tional Discovery Visits avail-
able at each werea kev factor
in the judges’ decisions.

email keve@cngroup.co.uk

A CAMPAIGN to promote
ﬂﬂﬂﬂﬂﬂ.'ﬁ ﬂa& to people liv-
ing in the south of England is
expected to generate an extra
£3m in spending from
tourists in 2009.

Hadrian's Wall Heritage Lid
launched its biggest marketing
campaign this summer to coin-
cide with the start of a major
exhibition at the British Muse-
um on the Emperor Hadrian. It
included 200sq ft billboards at
tube stations around London,
showing images of the wall and
surrounding countryside,

There were also adverts in the
London Evening Standard and
national newspapers.

Research found there was an
eight per cent increase in the
number of people who were
either thinking about or had
already booked a visit as a
result.

It is estimated this would
mean an extra 46,000 people
would visit the area in the next
year, bringing £3m of additional
visitor spending.

Linda Tuttiett, chief executive
of Hadrian's Wall Heritage Ltd,
said: “We were determined to
make the most of the fantastic
opportunity presented by this
summer’s blockbuster Hadrian
exhibition in London.

“That's why we worked with a
number of partners, including
VisitBritain, on our biggest ever
marketing campaign.

“This new research shows that
the campaign has been a great

success in generating additional
interest in Hadrian's Wall Coun-
try among people living or work-
ing in London.”

The 400 Londoners surveyed
during July 2008 were also pre-
sented with a list of eight tourist
attractions in the North East of
England and more peaple were
aware of Hadrian's Wall than
any other attraction.

In total 89 per cent people said
they had heard of Hadrian’s
Wall. Just over 80 per cent of
people said they were aware of
the Angel of the North, while a
little under 70 per cent said they
had heard of the Gateshead Mil-
lennium Bridge and Durham

Cathedral.
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Attraction: Following the marketing campaign, awareness
of Hadrian’s Wall has risen in the south of England
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Architect wins art prize after Culloden work

SCOTTISH architect Gareth
Hoskins carried off the
Glenfiddich Spirit of Scotland
art prize yesterday partly on the
strength of his design of the £9
million Culloden Battlefield
Visitor Centre,

Now his firm - which also
represented Scotland at the
Venice architecture biennale

this year - has been picked to
overhaul the visitor facilities at
Housesteads Roman Fort, the
World Heritage Site on

It was a "foray across the
border”, he joked. “We have just
won the project against all the
London big names.”
Housesteads Roman Fort is one

of the most complete and best
preserved Roman forts in
Europe, As at Culloden, the £4
million project involves a new
museum and redesigned
approach to the landscape.

Mr Hoskins said there was an
upsurge of interest in
architecture and a growing core
of talent in Scotland.

Hadrian’s Wall visitor
centre goes to Hoskins

Gareth Hoskins Architects has
won the controversial competition
to design a major new visitor cen-
tre at Hadrian’s Wall,

‘The firm, which was behind the
acclaimed Culloden battlefield vis-
itor centre in Scotland, will create
a £4 million “visitor experience™ at
Housesteads Roman fort in
Northumberland for the National
Trust and English Heritage .

In September, BD revealed that
the shortlist for the contest —
which attracted more than 60 sub-
missions — had been drawn up
justsix hours after the deadline for

expressions of interest, sparking
complaints from both the RIBA
and the RIAS.

The appointed team also
includes engincer Max Fordham's
Edinburgh office, landscape archi-
tect Gross Max, and structural and
civil engineer David Narrow Asso-
ciates, all of whom worked with
Hoskins on Culloden.

The new centre, which is set to
open in 2012, will seek to bring to
life the people who lived at Hous-
esteads, and contextualise the fort
within the wider development of
Hadrian’s Wall.




































